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Alien’s View of the Pacific  



SUSTAINABLE  TOURISM

• Environmental Protection

• Cultural Integrity and Enhancement

Nov 2003

• Economic Viability and Sustainable Growth

• Education and Awareness

Definition from Pacific Islands Ecotourism: A Public Policy and Planning 
Guideby Dr. Juanita C. Liu, The Pacific Business Center Program, 
University of Hawai`i, 1994.
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ISLAND NATION 2006 2008

Visitor 
to 

Resident 
Ratio

Guam 1,217,111 1,240,499 7.7

CNMI 435,494 397,274 6.3

Republic of Palau 82,206 83,114 4.0
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Republic of Palau 82,206 83,114 4.0

American Samoa 30,268 31,172* .5

Federated States of Micronesia 19,136 21,146 .2

Republic of the Marshall Islands 5,780 6,022* .1

Hawaii 7,561,311 7,627,819* 6.6

Samoa (Western) 115,882 122,027 .7

* American Samoa and the Federated States of Micronesia are based 2007 visitor arrivals
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Ecotourism Market Intelligence

• The estimated potential U.S. ecotourism market to Oceania 
consists of at about 1 million Americans, or 4% of the total.  Of 
these, 75 % were leisure and VFR.

• U.S. ecotourists are willing to spend on average 6.2 percent • U.S. ecotourists are willing to spend on average 6.2 percent 
more on environmentally responsible travel services and 
products.

• Ecotourists are highly educated with above average incomes. 
They are interested in seeing as much of their money spent on 
conservation as possible and that it benefits the local economy. 

• Ecotourists want to see as much as possible in the time 
available. 





U.S. Markets with Growth Potential

• Educational

• Intergenerational

• Adventure

• Historic/Cultural

• Business Travel with Children

• Ethnic – Asian-American, Hispanic, 
African-American

Source: Outlook for Niche Markets, Travel Industry Association, 1997.
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Ecotourist Motivations
1.  Enjoy Scenery/Nature
2. New experiences/places
3. Wildlife viewing
4. See mountains4. See mountains
5. Experience cultural attractions
6. Study or learn about nature or cultures
The ecotourist wants to see nature in its 
primitive state.
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Natural Beauty and 
Warm Climate



Flora and Fauna –
birds, mammals, 

trees and 
wildflowers
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Rainforests –
mountains and 

wilderness, 
protected areas



Nature Hikes and 
Scenic Boat Tours

Quality guiding and 
interpretation services.
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Inviting Culture



Friendly People



Cultural sharing –
staged authenticity, 
genuine encounters, 
folklore, local food.
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Heritage 
Interpretation –
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culture guides, entertainment, 
friendly and professional 
personnel.
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Unique Experiences



Safe family 
destination within 
U.S. jurisdiction
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Traditional style 
yet modernized 

accommodations

Palau:  Carolines 

Fiji:   David’s Place  

Bora Bora: Hotel Matira 



Hotels, motels, 
lodges/inns, bed & 

breakfasts, 
homestays, and 

ecolodges.



Unique 
Attractions –
National Park
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Specific Product Development Initiatives 
Suitable for Pacific Island Tourism

• NATURE TOURISM – involves experiencing the beauty 
and spirit of all aspects of nature.

• CULTURAL TOURISM – related to traditional lifestyles, 
dance, music, handicrafts and customs.

• AGRI -TOURISM – involves experiencing and • AGRI -TOURISM – involves experiencing and 
appreciating agricultural products, settings and lifestyles.

• MARINE TOURISM – involves the observation and
study of marine environment and creatures and also
marine-based recreation.

• ADVENTURE TOURISM – travel that involves thrill-
seeking or exciting activities.



Other Product Development Initiatives 
Suitable for Pacific Island Tourism

• HEALTH AND WELLNESS TOURISM – travel for the 
purpose of enhancing wellness of the mind, body, and spirit.

• EDUCATIONAL TOURISM – travel for the purpose of 
formal and informal education and training in life-long 
learning experiences.

• EVENTS TOURISM – creates excitement and can give the • EVENTS TOURISM – creates excitement and can give the 
tourist added incentive to help build a critical mass. 

• SPORTS TOURISM – travel for the purpose of being a 
fan, athlete, or participant in sporting events or life-style 
activities.

• SHOPPING TOURISM – the most popular tourist activity.



Focus on 
Creating Activities and Events, Creating Activities and Events, 

as well as Improving 
Attractions Linked to Tourism



Historical and Heritage Sites
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Historic sites are the most 
visited attractions by tourists.



Attractions

Botanical garden (Saipan), 
aquarium (Palau), dance 
shows (Bali), museums, 

cultural centers, zoo, 
aviaries, bat sanctuaries



Organized guided 
tours on water

Diving, snorkeling, scenic 
island, kayaking (Palau) & 

scenic island & picnic 
tours (French Polynesia), 



Organized guided 
tours on land

Land tours (Palau), island 
picnics (French Polynesia)



Cultural centers and 
demonstrations,     
handicrafts center,  

museums, centers of living 
heritage in each village.
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Cultural & Art Festivals 
and Competitions

Flame Tree Arts Festival 
(Saipan), Traditional 

Dancers (Palau), Cultural  
Pageants.



Farm fairs and local 
products – open 

markets, food fairs, 
recipe contests, 

cookoffs and events.



Health and Wellness –
spas, fitness centers, 

spiritual retreats, healing 
practices, lomilomi, 

herbs, beauty products, 
traditional medicine.



Sports Tournaments and 
Competitions 

rugby, football, fishing, 
sailing, longboats, golf, 
marathons, mini games.
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Education – dude ranches, 
summer camps, living 
treasures programs, 
heritage site development, 
environmental cleanup, 
agriculture, forestry, 
wildlife conservation, etc.
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THE IMPORTANCE OF WEBSITE MARKETING
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Free Resources on the Internet

• Official websites of Office of Tourism
• Tourist Maps 
• Maps of coastal and marine resources• Maps of coastal and marine resources
• Coral reefs and volcanos
• Birds – www.pacificbirds.com
• Surfing – www.wannasurf.com



AUTHORIZED PARK AREAS AND HIKING TRAILS Source:  4!�!��
����
��0
������)���





Tutuila Benthic Habitat Mapping Pilot Areas
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CORAL REEFS 
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VOLCANOS
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SURFING SPOTS IN GUAM POSTED ON THE INTERNET





Natural History Guide 

NATURAL HISTORY GUIDE
TO AMERICAN SAMOA

A collection of articles
P. Craig, EditorP. Craig, Editor
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Creating environmental awareness
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Partnership Examples

• Hotel-sponsored hike serves as catalyst for 
massive environmental cleanup.

• Elder Hostel Program at a university leads to 
popular nature and culture family tours. 

• Folklore tour created by master storyteller.



Diamond Head Cleanup
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Socio-cultural – Tourism as the 
“Keeper of the Culture”

• Ecotourists are seeking authenticity and sincerity.
• Establish cultural centers of living culture to          
maintain traditions and folklore.maintain traditions and folklore.
• Awards program for cultural preservation and 
environmental beautification.
• Involve elders as living treasures.
• Involve schools and churches. 
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EDventure was created by University of Hawaii at Hilo Conference DIrector Judith Fox-Goldstein.
Source:  http://conference.uhh.hawaii.edu/edventure.html
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Percentage of Students in Business-related Studies

% %

Liberal Arts 12 54

Teacher Education 13 9

Accounting 33 6

Guam                   American Samoa
Community College Community College

Management 18 2

Hospitality Mgmt 9

Pct. business-related 60 8

Total Enrollment 831 956 
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Some Necessary Elements for Pacific 
Tourism Business Development

• Government facilitation and support of  
industry initiativesindustry initiatives

• Leadership by core industry/community group

• Strong and clear positive marketing messages 

• Reliable and ongoing support for product, 
personnel and market development

• Education and training in tourism management



THE PACIFIC BUSINESS 
CENTER PROGRAM

AT THE UNIVERSITY OF 
HAWAI`I

has provided assistance with 
business plans, obtaining funding, 

business incubators, interns, 
conferences, research, etc.
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THE EXECUTIVE 
DEVELOPMENT INSTITUTE

FOR TOURISM – EDIT
at the

UNIVERSITY OF HAWAI`I 
SCHOOL OF 

TRAVEL INDUSTRY 
MANAGEMENT

has trained many tourism 
officials, industry executives and 

personnel in the Pacific

edit
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Mahalo and Aloha!



Contact Information

Juanita C. Liu, PhD
Interim Dean and Professor

School of Travel Industry Management
University of Hawaii
2560 Campus Road
Honolulu, Hawaii, USA 96822

Office (808) 956-7166 FAX (808) 956-5378 
email: liujuani@hawaii.edu


